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DETAILED ACTION 

1. Claims 1-23 have been examined. Application 09/812,084 (ADVERTISEMENT 
PROVIDING METHOD AND SYSTEM THEREFOR) has a filing date 03/20/2001 and a 
foreign priority date 07/21/2000. 

Claim Rejections - 35 USC § 103 

2. The following is a quotation of 35 U.S.C. 103(a) which forms the basis for all 
obviousness rejections set forth in this Office action: 

(a) A patent may not be obtained though the invention is not identically disclosed or described as set 
forth in section 102 of this title, if the differences between the subject matter sought to be patented and 
the prior art are such that the subject matter as a whole would have been obvious at the time the 
invention was made to a person having ordinary skill in the art to which said subject matter pertains. 
Patentability shall not be negatived by the manner in which the invention was made. 

Claims 1-15 are rejected under 35 U.S.C. 103(a) as being unpatentable over Yee 
et al (U.S. 6,300,881) in view of Angles et al (U.S. 6,385,592). 
As per claim 1 , Yee teaches: 

An advertisement providing method for providing advertisement from an 
advertiser to an electric power customer comprising the steps of: 

receiving a power consumption data from a sensor measuring a power 
consumption amount of said electric power customer or from an electric power supplier 
(see column 10, lines 20-35); 

Yee fails to teach and selecting an advertisement to be provided to said electric 
power customer from preliminarily registered in a database on the basis said power 
consumption data. However, Angles teaches a system for delivering customized 
advertisements within an interactive communication system (see column 2, line 49 - 
column 3, line 67). Therefore, it would have been obvious to a person of ordinary skill in 
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the art at the time the application was made, to know that Angles would target 
advertisements to consumers based upon the consumers' electric power consumption 
data, as taught by Yee. Advertisers would use the consumers' power consumption data 
to target consumers with products that have a higher efficiency and therefore would cost 
less to operate. 

As per claim 2, Yee and Angles teach: 

An advertisement providing method as set forth in claim 1, wherein the selected 
advertisement is provided to said electric power customer through a communication 
circuit. The same rejection applied to claim 1 is applied to claim 2. 

As per claim 3, Yee and Angles teach: 

An advertisement providing method as set forth in claim 2, wherein number of 
times of communication or a communication period is recorded and a charge calculation 
is performed depending upon recorded number of times of communication or 
communication period (see Yee column 9, lines 41-50). 

As per claim 4, Yee and Angles teach: 

An advertisement providing method as set forth in claim 2, wherein providing of 
advertisement through said communication circuit is performed by one of placement on 
a homepage and transmission through facsimile. Angles teaches the placement of the 
target advertisement in a user homepage (see column 3, lines 43-55). Therefore, the 
same rejection applied to claim 1 is applied to claim 4. Angles does not teach fax 
communication. However, it would have been obvious to a person of ordinary skill in the 
art at the time the application was made, to know that Angles would send target 
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advertisements to users via fax communication, as fax communication is a well known 
method in the communication arts. This feature would not patentably distinguish the 
claimed invention from the prior art. 

As per claim 5, Yee and Angles teach: 

An advertisement providing method as set forth in claim 3, wherein 
advertisement placed on the homepage is permitted by prompting input of an identifier 
for proving identity of said electric power customer, retrieving the input identifier against 
a database storing identifiers preliminarily assigned for said electric power customers, 
and enabling access to the homepage only when said input identifier is present in said 
database. Angles teaches a system where users need to register and receive a 
customers 1 identification to be able to receive target advertisements. Therefore, it would 
have been obvious to a person of ordinary skill in the art at the time the application was 
made, to know that users of the Angles and Yee system would register to be able to 
receive target advertisements. The need to register and enter the users' identification 
would help maintain secure the users 1 profile information and would help in better target 
advertisements to users. 

As per claim 6, Yee and Angles teach: 

An advertisement providing method as set forth in claim 2, wherein the 
advertisement is provided in response to a demand of said electric power customer. 
The same rejection applied to claim 1 is applied to claim 6. 

As per claim 7, Yee and Angles teach: 
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An advertisement providing method as set forth in claim 1, wherein said selection 
of advertisement is an advertisement of products assisting power saving of said electric 
power customer. The same rejection applied to claim 1 is applied to claim 7. 

As per claim 8 f Yee and Angles teach: 

An advertisement providing system for providing an advertisement from an 
advertiser to an electric power customer comprising: 

a receiving portion receiving a power consumption data from a sensor measuring 
a power consumption amount from the electric power customer or an electric power 
supplier; 

a database storing advertisements of advertisers; and 

means for selecting advertisement to be provided to the electric power customer 
among advertisements stored in the database on the basis of an electric power 
consumption data received by said receiving portion. Claim 8 contains the same 
limitations as claim 1 therefore the same rejection is applied. 

As per claim 9, Yee and Angles teach: 

An advertisement providing system as set forth in claim 8, which further 
comprises database storing destination of transmission of advertisement per electric 
power customer for transmitting said selected advertisement to the transmission 10 
destination of the electric power customer. Claim 9 contains the same limitations as 
claim 2 therefore the same rejection is applied. 

As per claim 10, Yee and Angles teach: 
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An advertisement providing system as set forth in claim 9, wherein transmission 
of the advertisement is performed via facsimile. Claim 10 contains the same limitations 
as claim 4 therefore the same rejection is applied. 

As per claim 1 1 , Yee and Angles teach: 

An advertisement providing system as set forth in claim 9, wherein transmission 
of the advertisement is performed in response to a demand of said customer. Claim 1 1 
contains the same limitations as claim 6 therefore the same rejection is applied. 

As per claim 12, Yee and Angles teach: 

An advertisement providing system as set forth in claim 9, which further 
comprises: 

means for recording number of times of transmission or transmission period in a 
recording medium; and 

means for performing charge calculation depending on recording number of 
times of transmission or transmission period. Claim 12 contains the same limitations as 
claim 3 therefore the same rejection is applied. 

As per claim 13, Yee and Angles teach: 

An advertisement providing system as set forth in claim 8, which further 
comprises means for placing said selected advertisement on a homepage. Claim 13 
contains the same limitations as claim 4 therefore the same rejection is applied. 

As per claim 14, Yee and Angles teach: 

An advertisement providing system as set forth in claim 12, which further 
comprises: 
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means for prompting input of an identifier indicative of identity of the electric 
power customer as access condition of the homepage placed thereon said selected 
advertisement; database storing the identifier assigned for each electric power 
customer; and 

means for enabling access of the homepage upon presence of the input identifier 
in said identifier storing database as a result of retrieval of input identifier against said 
database. Claim 14 contains the same limitations as claim 5 therefore the same 
rejection is applied. 

As per claim 15, Yee and Angles teach: 

An advertisement providing system as set forth in claim 8, wherein said 
advertisement contains information of products or service consuming an electric power, 
and said selecting means selects advertisement of products lowering of power 
consumption amount of the electric power customer. Claim 15 contains the same 
limitations as claim 7 therefore the same rejection is applied. 

Claims 16-23 are rejected under 35 U.S.C. 103(a) as being unpatentable over 
Angles et al (U.S. 6,385,592) in view of Herz (U.S. 6,460,036). 

As per claim 16, Angles teaches: 

An advertisement providing method providing information from an advertiser by 
selecting information adapting to said customer in response to a demand for information 
from the customer from the customer, comprising the steps of: 

optionally demanding additional information to the advertiser (see Angles column 
4, lines 8-30); 
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delivering resultant information to the customer; and performing billing process 
for the customer and/or advertiser depending upon access record and delivery record of 
the customer (see Angles column 4, lines 8-30). 

Herz teaches: 

checking whether a customer on access has a contract for using the information 
(see Herz column 33, lines 1-45); 

permitting access to the information when the customer holds contract for using 
the information, for permitting retrieval of information registered as advertisement 
information by an advertiser depending upon the demand of the customer (see Herz 
column 33, lines 1-37). Therefore, it would have been obvious to a person of ordinary 
skill in the art at the time the application was made, to know that Angles would target 
advertisements to users based upon the users' profile and would use the Herz system 
to maintain secure the information that is transmitted between advertisers and users. 
This feature would guarantee that users of the service are legitimately entitled to the 
services used and that the user's profile would be available only to authoriz^ providers. 

As per claim 17, Angles and Herz teach: 

An advertisement providing method as set forth in claim 16, wherein check is 
performed whether information retrieval demanded by the customer falls within a scope 
of contract for discriminating demand for information retrieval out of contract when the 
customer's demand requires retrieval output contract, and performing billing process for 
retrieval out of contract during billing process (see Angles column 16, lines 10-37). 

As per claim 18, Angles and Herz teach: 



Application/Control Number: 09/812,084 Page 9 

Art Unit: 3622 

An advertisement providing method as set forth in claim 16, wherein a depth of 
retrieval performed in response to the demand of the customer is recorded and billing is 
performed depending of the recorded depth of retrieval during billing process (see 
Angles column 16, lines 10-37). 

As per claim 19, Angles and Herz teach: 

An advertisement providing method as set forth in claim 18, wherein a statistical 
analysis process is performed in response to a demand from the customer and a result 
of analysis is provided to said customer together with associated advertisement 
information (see Angles column 16, lines 10-50). 

As per claim 20, Angles and Herz teach: 

An advertisement providing method as set forth in claim 19, wherein an 
additional information from the advertiser is registered in response to a demand from 
the customer, and an additional advertisement charge is billed to the advertiser (see 
Angles see column 16, lines 10-50; column 20, lines 10-50). 

As per claim 21 , Angles and Herz teach: 

An advertisement providing system for providing information to a customer with 
selecting information from an advertiser adapting to a demand from the customer in 
response the customer's demand, which advertisement providing system connected to 
said advertiser through a communication line, comprising an advertisement service 
center including: 
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a customer authenticating portion for checking whether the customer on access 
holds a use contract for permitting access only when said customer on access holds 
use contract; 

an advertisement information storage file storing information registered by said 
advertiser as advertisement information for retrieval in response to demand from said 
customer; 

an additional information demanding portion demanding additional information to 
said advertiser when said demand of the customer is not contained in said 
advertisement information storage file; and 

a billing process portion performing billing process to said customer and/or 
advertiser on the basis of an access record and/or delivery record. Claim 21 contains 
the same limitations as claim 16 therefore the same rejection is applied. 

As per claim 22, Angles and Herz teach: 

An advertisement providing system as set forth in claim 21, wherein said 
advertisement service center further includes a statistical analyzing portion performing 
statistical analysis process depending upon demand of the customer. Claim 22 contains 
the same limitations as claim 19 therefore the same rejection is applied. 

As per claim 23, Angles and Herz teach: 

An advertisement providing system as set forth in claim 22, wherein said 
advertisement service center further includes a customer billing process portion 
performing billing process on the basis of a record of access within a contract or out of 
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contract. Claim 23 contains the same limitations as claim 18 therefore the same 
rejection is applied. 

Conclusion 

3. The prior art made of record and not relied upon is considered pertinent to 
applicant's disclosure: 

• Sakakibara teaches a power consumption management apparatus. 

Any inquiry concerning this communication or earlier communications from the 
examiner should be directed to DANIEL LASTRA whose telephone number is 703-306- 
5933. The examiner can normally be reached on 9:30-6:00. 

If attempts to reach the examiner by telephone are unsuccessful, the examiner's 
supervisor, ERIC W STAMBER can be reached on 703-305-8469. The fax phone 
number for the organization where this application or proceeding is assigned is 703- 
872-9306. 

Information regarding the status of an application may be obtained from the 
Patent Application Information Retrieval (PAIR) system. Status information for 
published applications may be obtained from either Private PAIR or Public PAIR. 
Status information for unpublished applications is available through Private PAIR only. 
For more information about the PAIR system, see http://pair-direct.uspto.gov. Should 
you have questions on access to the Private PAIR system, contact the Electronic 
Business Center (EBC) at 866-217-9197 (toll-free). 

Daniel Lastra 
August 30, 2004 




